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1. Purpose
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University Marketing and Communication’s public website.

b. The Director of Marketing and Communications, successor, or designee, will work with
internal units to provide notifications of media access and process appropriate approvals.

c. University employees will have press releases and statements made on behalf of the
University for the news media routed through, approved, and disseminated by University
Marketing and Communications.
4. Responsible Administrator
The Director of Marketing and Communications, successor, or designee, is responsible for the
annual and ad hoc review of this policy and its procedures. The University President is
responsible for approval of modifications to this policy.

SOURCE: Approved by President on 04/22/2015. Revised 01/30/2024 (clerical).
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